
T H I S  I S  I O W A 

Tourism Campaign Alignment during COVID-19

U P D AT E D  A S  O F  M AY  5 ,  2 0 2 0



You’ve got places to go in life. You’re ready to get there, but where is “there,” Iowa? 

Crop fields everywhere? Yes, Iowa. And yeah, there are “fields” everywhere. Fields like 

global finance, life sciences, and big data. We get named one of the country’s best 

places to live. A lot. Why? Because of low cost of living. Because of picture perfect 

town squares, natural beauty, public art, and recreation everywhere. Look closer. 

This is Iowa. You might be surprised what you find beyond the crop. 

Here, home is everything. Our family. Our history. Our hopes. And now more than 

ever, our health. The coronavirus has changed a lot of things. But one thing it can’t 

change is how Iowans pull together to do the right thing. 
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NATURAL BEAUTY

We can’t believe our eyes either. Iowa is full of 
adventure, places to discover and explore like rolling 
hills, prairies, rivers and bluffs.

CULTURE & LIFESTYLE

In awe? Us too. Beautiful towns and 
neighborhoods, diverse population, vibrant arts 
community, friendly people.

ECONOMIC VIABILITY

Sometimes making a career move takes a career 
move. Opportunity is everywhere in Iowa. 
I can launch and grow my career here. 

AFFORDABILITY

Stretch your imagination. My dream home isn’t 
just attainable in Iowa, it’s affordable. 

Natural beauty exploration and adventure 
in season 

Art, music, nightlife and abundant 
restaurants and breweries

Energetic, thriving communities  
to be a part of

Reasonable getaway and picture-perfect 
communities 
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THIS IS  IOWA CAMPAIGN  VERTICALS

Messaging Proof Points

•	 72 state parks and thousands of 
county parks – all within a few hours 
driving distance from one another 

•	 Explore Iowa’s great outdoors 
virtually while social distancing at 
home (Travel Iowa)

•	 Why “flyover” Iowa when you can 
take the trails, rivers, hills and 
streams?

•	 Iowa’s beauty is lush and surprising: 
it has rolling hills, prairies, rivers and 
bluffs

•	 Iowa has over 1,100 species of fish 
and wildlife (Iowa Department of 
Natural Resources)

•	 Iowa makes efforts to preserve its 
natural beauty

Messaging Proof Points

•	 Iowa is home to 12 fine arts museums (Travel Iowa)

•	 Iowa has more than 75 breweries throughout the 
state, with a combined annual production of 6 
million barrels of beer or less (Travel Iowa)

•	 There are more than 15 distilleries in Iowa according 
to the Distillery Trail

•	 Iowa’s restaurant industry is home to 6,285 eating 
and drinking locations (Iowa Restaurant Association)

•	 The Iowa Arts Council is providing grants from the 
Iowa Arts & Culture Emergency Relief Fund, granting 
organizations up to $20,000, funded by the National 
Endowment for the Arts through the federal CARES 
Act (Iowa Department of Cultural Affairs site)

•	 Iowa was ranked the #1 state in the country in 2018 
by U.S. News & World Report and ranked among 
the top 15 in 2019 by U.S. News & World Report

•	 Iowa ranked the #1 state to drive in in 2020 by 
WalletHub

INSPIRE/HEARTEN     Home isolation has its ups and downs. However, as a destination we have the ability to provide an outlet for escape, a place to share inspiration and to help to raise sprits looking forward to the future.

ENTERTAIN/EXPERIENCE     Staying home doesn’t have to mean missing out. Find opportunities to experience, grow and learn about the world around us and see and enjoy things we never knew we could right from our couch. 

SUPPORT/COMMUNITY     Togetherness. The support we show for one another is uplifting and as a resource hub, we can provide access and promotion of community efforts including charities, local restaurants and businesses.

ACKNOWLEDGE/REASSURE     This is hard and there  is uncertainity, but we do know that we will get through this.  And when we’re ready for exploration, and its safe to do so, we will still be here and waiting for you.

Messaging Proof Points

•	 Iowa was ranked the #2 state for providing 
opportunities for all their citizens in 2019 by U.S. News 
& World Report 

•	 Iowa ranked as the #1 best state to find a job in the U.S. 
in 2019 according to Zippia

•	 Iowa ranked among the top 20 states for public safety 
in 2019 by U.S. News & World Report

•	 Iowa offers cutting edge careers in essential fields such 
as technology, healthcare and agriculture

•	 Iowa is offering a number of Business Recovery 
Assistance programs in response to the COVID-19 
pandemic (IEDA website) 

•	 Iowa established the Future Ready Iowa initiative, provides 
opportunities to Iowans to get the education and training 
beyond high school required for high-demand jobs in a 
dynamic, technology-driven economy. (IEDA website)

•	 Ranked #1 in country for high school graduation rate in 
2019 by the National Center for Education Statistics

Messaging Proof Points

•	 Iowa ranked as the #1 state for 
affordability by U.S. News & World 
Report

•	 Iowa ranked as the #2 state for economic 
opportunity by U.S. News & World 
Report

•	 Iowa was ranked the #2 best state to 
retire in in 2019 by Bankrate 

•	 Iowa has a significant lower cost of living 
compared to the U.S. average

•	 Iowa is making efforts to keep its real 
estate market stable amid COVID-19

•	 The Iowa Insurance Division is making 
efforts to educate Iowans on their health 
coverage options amid COVID-19
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M E S S A G I N G  Do’s and Dont’s

 DO 

Be a source of inspiration and wanderlust	

Be positive

Understand what your audience is going through (Reflect and listen to local communities and continue to revisit and re-evaluate stories and scenarios for support)

Make content that is valuable to your audience, not just noise

If promoting a food, drink, restaurant, or place in Iowa — consider how people can access it online, order it, or make it themselves at home	

Show pictures/images that are following social distancing rules	

Lean into storytelling, especially on Instagram and Facebook

 DON’T

Be alarmist

Increase fear or unrest

Stay in the “bubble” of your brand, think like your audience thinks

Ask people to take an action that’s against government recommendations

Pretend everything is okay for everyone

Don’t be a catalyst for political conversation



A lot of us are missing some of our favorite stress-free activities. 
But, here’s some food for thought for once it’s safe to travel again:

Think of how many more fish there will be. Imagine how refreshing 
that first hike will be. Envision how beautiful the greens will be. 

We miss you, too. But, we’ll be here when it’s time.  
#StaySafe #DreamNowVisitLater #ThisIsIowa

Can you guess this breathtaking Iowa view?  
Stay inspired and answer in the comments below. 
#DreamNowTravelLater #ThisIsIowa

During a time when the world changed, it’s nice to know  
the scenery stayed the same. We can’t wait to wow you. 
#ThisIsIowa  #IowaDreams

Bringing the unexpected to you. Take a tour and invite Iowa into 
your home through our virtual experiences. Then, add us to your 
list of future adventures. 

It’s in our nature to move you. #DreamNowVisitLater

THIS IS  IOWA CAMPAIGN  TRAVEL SAMPLE MESSAGING

Iowa state parks have tons of gorgeous open spaces, impressive 
rolling hills and exhilarating adventure. Iowa’s got it all ... except you. 
#IowaIsWaiting #DreamNowVisitLater #ThisIsIowa

Defying expectations is our specialty. Dream it there, do it here, 
when the time is right. We can’t wait to see you.  
#IowaDreams #IowaIsWaiting #ThisIsIowa

Dream it up til you’re wheels up. We can’t wait for you to come 
back. #IowaDreams #IowaIsWaiting #ThisIsIowa 

Thank goodness some things haven’t changed.   
We can’t wait to show you everything we’ve kept in store.

It’s happier hour. Cheers from our home to yours.  #ThisIsIowa

Hear that? Warm weather vibes all the way. Listen to our best 
festival sets to sooth your mid-week mood at thisisiowa.com. 
#ThisIsIowa
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T H I S  I S  I O W A  From — To
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 FROM TO

Bust your winter blues by visiting these 10 indoor attractions  
guaranteed to brighten your day!

Check out these 10 interactive websites built by Iowa museums to 
enhance learning and provide some entertainment while at home! 
#ThisIsIowa

Iowa’s outdoors offer an abundance of amazing activities, and  
the state’s county parks are some the best places to experience them!  
Get outside and make memories.

Need to get outdoors for a little while? Here is the latest 
information on what parks in Iowa are open and safe for  
social distancing activities. #StaySafe #ThisIsIowa

Is your family ready for an adventure? Step outside and discover the  
natural beauty and activities Iowa’s county parks have to offer!  
Download fun ways to encourage exploring.  Share what you try!  
#99Parks #ThisIsIowa

#DreamNowVisitLater — Download the latest #99Parks PDF  
to start dreaming about the spots you might want to visit when  
the time is right. #StaySafe #ThisIsIowa

We can’t believe our eyes either. Iowa is full of adventure, places  
to discover and explore like rolling hills, prairies, rivers and bluffs.

Iowa is full of places to discover and open spaces to explore like  
rolling hills, prairies, bluffs, and state parks. During a time when the  
world changed, it’s comforting that these scenic views remain the same.
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T H I S  I S  I O W A  Community Management Messaging

Response guidance for community managers:

•	 Employ the same community management principles you have  
always used as a starting point, then add the COVID lens.

•	 Be transparent and informative. Staying silent or sugarcoating the facts isn’t helpful.  

•	 Understand your audience’s mindset. The most common things people are looking  
for in this environment are inspiration, entertainment, information or utility content  
that can help them solve a problem.

•	 Many people are hurting and stressed right now, so a little bit of empathy goes a long way.
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COVID-19 TRAVEL INDUSTRY RESEARCH
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VISIT WYOMING VIDEO

COVID-19 TRAVEL INDUSTRY RESEARCH

https://youtu.be/dzQwnbtdb6c


12

COVID-19 TRAVEL INDUSTRY RESEARCH
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COVID-19 TRAVEL INDUSTRY RESEARCH
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COVID-19 TRAVEL INDUSTRY RESEARCH
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COVID-19 TRAVEL INDUSTRY RESEARCH
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COVID-19 TRAVEL INDUSTRY RESEARCH



17

COVID-19 TRAVEL INDUSTRY RESEARCH
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COVID-19 TRAVEL INDUSTRY RESEARCH



V I S U A L S  A N D  D E S I G N  D I R E C T I O N



The goal for each image used in the campaign is to reflect a view 

of Iowa that is true to the state but not widely considered by our 

audience. By doing so, we can begin to shift current perceptions 

and beliefs about the state. The imagery must also feel open and 

impactful. Highlighting a wider view while still feeling welcoming, 

gives viewers the sense that they are peaking into the scene and 

catching a glimpse of the moment.

Color should be rich and warm. Not washed out. A strong 

directional element within the image helps to pull the viewer in  

and to create a better sense of movement. 

We want a lifestyle focus where people in the shot are engaged 

with each other and not looking at camera. There should 

preferrably be one or more subjects in the image to bring energy 

to the piece and help the viewer picture themselves there. While 

the image must have people, they do not need to be the main 

focal point as we prefer no close-ups, etc. During this time, images 

without people are appropriate as well. Also, please no crowds or 

images that are not following proper social distancing.

Natural beauty or open space help to showcase social distancing. 

For career images, focusing on the business product or one person 

seems most appropriate rather than groups inside the workplace.

T H I S  I S  I O W A  Visual Considerations
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T H I S  I S  I O W A  Visual Samples
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T H I S  I S  I O W A  Visual Samples
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