
28.5%

$1 - $250 $251 - $500 $501 - $1,000 $1,001 - $1,500 $1,501 or more

33.2%
24.8%

8.2% 5.4%
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Iowa
62.4%

Missouri
5.2%

Illinois
9.4%

Wisconsin
9.6%

Minnesota
6.8%

South Dakota
1.0%

Nebraska
3.7%

Kansas
2.0%

Traveler Places of Residence

Spending Per Trip

Reason for Travel

Leisure
75.1%

Personal/Other
5.8%

Visit Friends
& Family
16.9%

Business
2.2%

Interest Areas
76.7%

60.8%

48.4%

45.7%

28.4%

Food & Drink

Scenic / Nature

44.4%

Outdoor/
Adventure

37.2%

Shopping

Festivals & Events

Family Fun

Arts

2 Days
20.9%

Day Trip
12.3%

3 Days
25.7%

4 Days
13.8%

5 Days
7.7%

6+ Days
19.5%

AVERAGE

3.4
DAYS

Lodging Type
49.2%

17.2%

13.3%

9.4%

5.8%

2.9%

0.3%

1.9%

Hotel/Motel

Family or Friends

No Overnight

Resorts/Cabins

Vacation Rentals

Parking Lot

Bed & Breakfast

Camping

Length of Stay



Methodology
During October and November 2018, the Iowa Tourism Office e-mailed surveys to potential travelers who provided 
e-mail addresses via Iowa Travel Guide orders, social media, special promotions, subscriptions, etc. The travelers from 
the target market completed 1,022 surveys.

The Iowa Tourism Office’s target market is defined as Iowa and the surrounding states of Illinois, Kansas, Minnesota, 
Missouri, Nebraska, South Dakota and Wisconsin.

Traveler Age

AVERAGE AGE
OF TRAVELERS 58.2

1.1%
18 - 25 26 - 34 35 - 54 55 - 64 65+

4.9%

27.6%
32.3% 33.9%

Average Travel Party Size

Gender

65.4%

Travel Party Types

Education Household Income

76.7%

23.3%

1.6%

0.6%

ADULTS
(NO CHILDREN)

FAMILY
(WITH CHILDREN)

GROUP

BUSINESS

0.5%
Some
High School

High School
Graduate

Trade School &
Some College

Four Year
College Degree

Post College
Degree

18.6%

14.7%

37.6%

28.6%
$150,000
or more

$101,000
- $150,000

$50,001
- $100,000

$20,001
- $50,000

Less than
$20,000

4.1%

14.3%

45.2%

31.6%

4.8%


