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Food & Drink !OT \I 76.7%

. Scenic / Nature é - 60.8%
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Lodging Type
Hotel/Motel 9_:% - 49.2%

Camping o . 17.2%

Len gth of Stay Family or Friends l . 13.3%
Day Trip
?|+9.D50‘;: 12.3% No Overnight I 9.4%
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Spending Per Trip

Reason for Travel

Personal/Other
Business _—— 5.8%
2.2%

Visit Friends
& Family
16.9% .
Leisure
75.1% 8.2% 5.4%

$1-$250 $251 - $500 $501-$1,000 $1,001-$1,500  $1,501 or more
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Traveler Age Gender
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Average Travel Party Size

Travel Party Types
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Education Household Income
Some ) 45.2%
High School IO.S% y = /
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High School YOUowv s
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Trade School & W W W W G G O O U U U @ o 14.3% Z 7
Some College  (IMMMEMERIRERERERERERERER 37.6% £, Z 7
Four Year SeeesvOEl 0.0 a/ Z % 7 7
College Degree [ MIMMEREREREREREN <©-0 /o
$150,000  $101,000 $50,001 $20,001 Less than
or more -$150,000 -$100,000 -$50,000 $20,000

Post College Vowwweu 0
" eemenene 14.7%

Degree

Methodology

During October and November 2018, the lowa Tourism Office e-mailed surveys to potential travelers who provided
e-mail addresses via lowa Travel Guide orders, social media, special promotions, subscriptions, etc. The travelers from

the target market completed 1,022 surveys.

The lowa Tourism Office’s target market is defined as lowa and the surrounding states of lllinois, Kansas, Minnesota,

Missouri, Nebraska, South Dakota and Wisconsin.

. ows fBRAET D




