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The lowa Tourism Office’s target markefs are lowa and the surrounding states of lllinois, Kansas, Minnesota, Nebraska,
South Dakota and Wisconsin. These travelers ordered an lowa Travel Guide in 2017 via traveliowa.com.
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At the time of ordering, 90.2 percent of lowans and 81.4 percent of travelers from surrounding states say they are “Already
Planning a Trip” or are “Very likely” to take a frip to lowa. Travelers from out of state are more likely to have already
committed fo a trip fo lowa when they order the guide.
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Trip Planning
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69% of travelers plan to travel in May-August.
(Nearly 20% of travelers plan to travel in September and October.)
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54% of traveliowa.com user sessions occur during April-August.
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64% of lowa Travel Guide requests occur during January-May.
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Traveler Interest Areas Methodology

Multiple Answers Accepted
- ’ The lowa Tourism Office frip planning survey is

optional for travelers who ordered an lowa Travel
_ 82.]% Gpuide via fraveliowa.com. In 2017 17248
people who ordered a guide responded fo
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