FY15 Marketing Campaign

Brand: lowa offers an escape to the
unexpected

Messaging: #Thislslowa
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Media Objectives

Raise awareness of lowa'’s fourism and connect the
audience to lowa'’s planning resources

Increase visits to www.iraveliowad.com
Increase Travel Guide orders



Media Strategies

« Surround the target audience with the lowa tourism
message at key points throughout their day utilizing
both traditional (mass awareness) and digital
(niche/targeted) advertising

« Use cost-effective online media to further
demographically target the audience and
generate clicks to the website

« Focus advertising efforts in the surrounding states in
the areas with the largest number of prospects to
efficiently reach those most likely to travel to lowa



Media Strategies

« Use co-op advertising to promote the local fourism
partners and further target secondary audiences

* Flight a majority of the advertising campaign
(broadcast/online pre-roll) around the
spring/summer fravel time frame

* Run keyword search campaigns year-round to
have a presence throughout the year and capture
those looking for getaways and experiences where
lowa would be a good fit. Infegrate campaigns
with promotions and add seasonal keywords.



Targets

Target markets:

— Chicago

— Minneapolis/St. Paul
— Omaha

— Kansas City

« Some digital efforts have a broader reach and include the
target markets and lowa, Wisconsin, North Dakota and Kansas

Target audience:
— Social mom, Women with children in her home



Percentage Spend by Medium

Media Spend by Medium FY14

Media Spend by Medium FY15




Television Advertising

* Shows
— Today Show
— Good Morning America
— Local programming

« Reach
— 456 commercial spots
— 8,528,770 impressions

~

Multiscreen approach

* 76% have a mobile device in their hands while watching TV

N 50% higher brand recall on multi-screen campaigns than TV alone )




Pandora

Impressions: 4.5 million
Display, audio and video ads
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Spotify

Impressions: 2.9 million
Video ads
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Game of Thrones Season 4
remiering 4/6 at 9:00 on HBO
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Expedia

Impressions: 1.7 million
Remarketing ads
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Meredith

AllRecipes.com

BetterRecipes.com

BHG.com

EatingWell.com 5 )
Familycircle.com New [[oiil | e o .
LHJ.com - e il [
Parents.com L S ™ wina = I.LLS{N
ReCins. Com 2 i, e (A

Parenting.com New
Everyday with Rachel

500,000 banner ad impressions

480,621 pre-roll impressions

850,000 rich media impressions

600,000 added value banner ad impressions

/3,000 impressions (Best of the Midwest e-newsletter)



Remarketing

Follows user for 30 days
Serves ad a maximum of seven times/day

Thisis an
unexpected




Google Network Display

Impressions: 10.4 million
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Trip Advisor

Impressions: 1.6 million

Display, roadblock ads
Ads on neighboring states’ pages
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Hulu

Impressions: 3.3 million

Slate voice over, pre-roll, display, commercial within
programming
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Social Moms Network

Impressions: 1.7 million
Display, pre-roll ads; Ad in blogger e-newsletter
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YouTube

emarketing New in 2015
re-roll based on niche interests

10 2014 Travel lowa Tele
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2014 Travel lowa Television Ad (Two)
Fast Track 8.2.2014 India Direct
Bartender Lady Antebellum Lyrics

Do You Want To Build a Snowman?
(FAMILY GUY VERSION)

India, China, Japan - New Partners or
Old Disputes (2013)

Blue Bunny Helmet of Hope 2014

Big Animals of the Fair | lowa State
Fair 2012

2014 Travel lowa Television Ad
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Travel lowa Ads

Published on Mar 10, 2014

Enjoy your time in lowa. Whatever you want from your getaway.
lowa fills in the blanks. Visit www traveliowa.com to discover trip
ideas that fit you perfectly, #MylowaGetaway

Big Troubles - Minor Keys (Live on
KEXP)

This version features the Des Moines Ant Center, Union Pacific ‘
Show more

#EpiclowaRoadTrip - Pella Tulip Time

1:50 PM
71172014
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Google/Bing SEM
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» July 2014-June
2015

lowa State Fair ~ Amana Colonies  Adventureland  National Greater Des Des Moines At lowa State Capitol Blank ParkZoo  Field of Dreams
Mississippi River ~ Moines Botanical ~Center
Museum & Aqua... Garden

t google.com/?
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Things To Do In lowa - Find lowa Attractions & Activities
L4 www traveliowa.com/Things ToDo ~
Explore Great Things to Do in lowal
Things To Do in lowa Travel to lowa Toda
Event
20 Top Things to Do in lowa | Midwest Living ILLHOlE
www midwestliving.com/.../iowa/20-top-things-to-do-io. lidwest Livi
Uncover new surprises in the capital city of Des Moines and other reasons to explore the
Havikeye State lowa
US State
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[ ) Top things to do in lowa, United States: See TripAdvisor's 10736 trvelr rev = T e
photos of lowa tourist attractions. Find what to do today, this weekend, or in Capital: Des Moines
Abbreviation: 1A
° ° Travel lowa: Tourism Map, Travel Guide, Things to Do, lowa .. Secretary of State: Paul Pate
www traveliowa.com/ ~ lowa Division of Tou Senators: Chuck Grassley, Joni Ernst
Search All of lowa.gov... Search _.. lowa, here we come! My ... Standing in the parking e ass oy Con
lot of our local grocery store | can see that the only thing blocking my ent Colleges and Universities: University of lowa, More
Cities: lowa Tourism Map, Travel Guide, Things to Do Destinations View 15+ more
www.traveliowa.com/explore/ ~ lowa Division of Tourism <
— Search All of lowa.gov... Search all State of lowa .. Explore lowa's Towns & Cities e !
Find Yourself in a State ... Where do you wantto go? ABCDEFGHIJKL ﬂ ik -
lowa Things To Do - Attractions & Must See - VirtualTourist Davenport  Dubuque Des Moines ~ Wiaterloo Ames
www.virtualtourist.com > ... > lowa ~ Virtualtourist
lowa Things To Do reviews and ohotos of things to see in lowa from real traveler: Fe
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BE SMART. BE BOLD. BE PROLIFIC.



Facebook

« July 2014-June 2015

« Target lowa and
all surrounding
states

« $1,000/month —
general ads

« $5,000/campaign
- niche-specific
ads

Natasha Harvey
,\* Oswaks
=< Edit Profile

News Feed v
[} Ads Manager
(&) Messages 2
(7] Events 2
) saved

NDS
|2{ Top Friends 7
|a¢ Private 20+
@ 20th Century Fox 20+
.24 Family 20+
[ Family 10

[ @ Los Angeles, Calif... 20+
| @ Tucson, Arizona Area 15
| @ Madden Media 14
[ Acquaintances

| & Westlake High

APPS

B8 cames 12
@ Bejeweled Blitz

{8 scramble with Frie.

wr| Pokes 1
[ Notes

(=) Games Feed 20+

GROUPS

i R.LP.Daniel Saltz... 11
{i) Support Ann Marie! 20+
f&] Amanda'sLash C... 20+
(i 2014 SUMMER C... 20+
[ Manage Your Gro...

%] Create Group

& Find New Groups
INTERESTS

| §) Pages and Public ...
EVENTS

[22] Academy Awards ..

Update Status \Z) Add Photos/Video Create Photo Album

John F Bridges |ik

m Travel lowa

R

THIS 10WA
Travel lowa
Travel/Leisure

e Like Page
£3.395 people like this. ! 2

E Gawker
"Next question: Slow dance with Big Bird while I sing 'Don't Want to Miss a
Thing."

Michelle Obama Survives Billy on the Street, Wins

Ariana Grande Poster

This episode of Billy on the Street has a lot going for it: Michelle Obama, Big Bird,
a random woman named Elena, carrots, a poster of Ariana Grande'’s ponytail. a...
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Native Advertising

New in 2015

Social moms network

Display ads Impressions: 5 million
In-stream video Impressions: 3,571,429
Native Impressions: 12 million
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Key Performance Indicators

Key #1 #2 #3 Actual #1 #2 #3
Performance _ _ _
indicatars Time on site | Pages Bounce Time on Pages Bounce
visited rate site visited rate
FY1l4 2 minutes, 3 < 60% Overall 2 minutes, | 3.5 55%
30 seconds 29 seconds
(Owverall)
Paid 1 minute, 2.83 64%
34 seconds
FY15 (Overall) | 2 minutes, 3 < 53% Owverall
30 seconds
FY15 (Paid) 2 minutes 3 <60% Paid




Resources

px/media/industry_partners

& @ v traveliowa.com/

a] Most Visited Getting Started

x@marketingplan=y
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h’cjvel LOG IN REGISTER TRAVEL TOOLS GROUF TRAVEL MEDIA GENTER INDUSTRY PARTNERS
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Trip Ideas See & Do Evenis Blog

« Strategic Plan

« #Thislslowa
Creative Brief

» #Thislslowa Art

» Creative Sample!
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Return to Industry Partners

lowa Tourism Office
Strategic Plan

Each year the lowa Tourism Offices executes a strategic, multi-media marketing
campaign to position lowa as an ideal fravel destination. The campaign uses a
variety of uneamed and earned media tactics to showcase lowa's many travel
destinations 1o a target audience in Kansas City, Omaha, Minneapolis/St. Paul and
Chicago. Use the information below to get to know the FY15 campaign.

« lowa Tourism Office FY15 Plan
« #Thislslowa Style Guide
« Napoleon Bonaparte Memes

« Campaign Creative Samples

« #Thislslowa Memes THIS I0WA

This is the ride of a lifetime.

e
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Industry Partners Contacts

lewa Tourism Office

lowa Economic Development Authority
888.472.6035

Staff List

In

stry Information:

Partnership Opportunities
=

p Partnership Program
Content Partnerships
Media Clips
Programs & Grants
lowa Tourism Grants
Regional Sports Authority District Grants
Vision lowa Grants
Research
Ec;

onomic Impact of Tourism

lowa Tourism Office Research
Events

lowa Tourism Conference

Education Cpportunities
lowa Tourism Office Strategic Plan

Industry Toolkits

Year in Review
E-Newsletters

Industry

Consumer

Additional Resources



http://www.traveliowa.com/aspx/media/industry_partners.aspx?marketingplan=y
http://www.traveliowa.com/aspx/media/industry_partners.aspx?marketingplan=y

