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Why Google Analytics? And what is it?

How do I get it?

Cool. Now what I do with it?

Have any tips or tricks?

Great presentation, Addy, but can I ask a 
couple more questions?

Google Analytics 101
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Why Google Analytics?
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We all have something in common…
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Count on data-driven decisions…
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What Is Google 

Analytics?
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Google Analytics is a free traffic reporting toolset that 
allows site owners and their agencies to track usage on 
their websites and gain important insights into 
visitation and conversion to make well-informed 
decisions. 

Reporting features include:

Site Sessions Bounce Rate (single page visit)

Site Users Time on Site

New vs. Returning Users Conversion, Ecommerce Tracking

Pageviews Desktop vs. Mobile vs. Tablet

Pages per Session Browsers Used

Traffic Channels Keywords

Site Content Conversions
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How Do I Get Google 

Analytics?
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www.google.com/analytics

http://www.google.com/analytics
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When you create a Google Analytics account for your website, 
you will receive a small tracking code snippet to place within the 
code of all your website pages.

www.google.com/analytics

Example

1 1

http://www.google.com/analytics
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Google Analytics uses the following 
sources to provide information in reports:

• The HTTP request of the user

• Browser/System information

• First-party cookies

https://developers.google.com/analytics/resources/concepts/gaConceptsTrackingOverview

https://developers.google.com/analytics/resources/concepts/gaConceptsTrackingOverview
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Within 24 hours…
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Cool. Now What Do I Do 

With It?
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Google Analytics - Dashboards
Dashboards – create custom views to monitor performance
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Google Analytics - Dashboards
Dashboards – create custom views to monitor performance
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Google Analytics - Dashboards
Dashboards – create custom views to monitor performance
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Google Analytics - Shortcuts
Quick access to mission critical data views
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Google Analytics - Shortcuts
Quick access to mission critical data views
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Google Analytics – Intelligence Events
The system automatically identifies and reports on anomalies
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Google Analytics – Intelligence Events
The system automatically identifies and reports on anomalies
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Google Analytics – Real-Time
See site activity at any given moment
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Audience reporting features include:

Age & Gender Affinity Categories

In-Market Segments Language

Location New vs. Returning

Frequency & Recency Engagement

Browser & OS Network

Mobile Devices Benchmarking
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Google Analytics – Audience - Overview
Gain valuable insights on your audience and their technology
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Google Analytics – Audience – Mobile Overview
Gain valuable insights on your audience and their technology
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Google Analytics – Audience – Mobile Overview
Gain valuable insights on your audience and their technology
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Google Analytics – Audience – Mobile Overview
Gain valuable insights on your audience and their technology



36

Google Analytics – Audience – Mobile Overview
Gain valuable insights on your audience and their technology
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Acquisition reporting features include:

Traffic Channels Source/Medium

Google AdWords Data Google Search Console Data

Social Referrals Social Landing Pages

Paid Campaigns Organic Keywords
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Google Analytics – Acquisition – All Traffic - Channels
Gain valuable insights into how you are acquiring your traffic
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Google Analytics – Acquisition – All Traffic - Channels
Gain valuable insights into how you are acquiring your traffic
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Google Analytics – Acquisition – Search Console
Gain valuable insights into how you are acquiring your traffic
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Google Analytics – Acquisition – Search Console
Gain valuable insights into how you are acquiring your traffic

www.google.com/webmasters

http://www.google.com/webmasters
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Google Analytics – Acquisition – AdWords
Gain valuable insights into how you are acquiring your traffic
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Connecting Google AdWords to Google Analytics

https://support.google.com/adwords/answer/1704341?hl=en

https://support.google.com/adwords/answer/1704341?hl=en
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https://ga-dev-tools.appspot.com/campaign-url-builder/

https://ga-dev-tools.appspot.com/campaign-url-builder/
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Google URL Builder

http://www.example.com/?utm_source=google&utm_medium=cpc&utm_campaign=Culinary
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Behavior reporting features include:

Behavior Flow All Page Performance

Landing Pages Exit Pages

Site Speed Suggestions Top Events

In-Page Analytics Experiments
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Google Analytics – Behavior – Behavior Flow
Gain valuable insights into how your audience utilizes your website



52

Google Analytics – Behavior – Site Content – All Pages
Gain valuable insights into how your audience utilizes your website
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Conversions reporting features include:

Goal Performance Goal Flow

Ecommerce Sales Performance

Transactions Assisted Conversions

Top Conversion Pages Attribution
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Google Analytics – Conversions

The “Conversions” section of Google Analytics can be one of 
the most valuable tools when trying to determine the ROI of 
campaigns or the website as a whole.

To use conversion tracking, you must first create goals within 
Google Analytics so the system knows when a conversion has 
taken place.
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Google Analytics – Setting Up Conversions
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Google Analytics – Setting Up Conversions
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Google Analytics – Setting Up Conversions
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Google Analytics – Setting Up Conversions
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Google Analytics – Setting Up Conversions
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Google Analytics – Smart Goals
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Tips & Tricks
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Monitor Page Bounce Rate
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Monitor Page Bounce Rate
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Google Analytics Tips & Tricks

• Use month-over-month or year-over-year comparison to assess traffic trends.

• Under Admin  View, create “Custom Alerts.”
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Google Analytics Tips & Tricks

• Setup automated email reports.
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Google Analytics Tips & Tricks

• Download files for data manipulation.
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Google Analytics Tips & Tricks

• Monitor mobile traffic trends.

• Use the “Keywords” section for insights on search engine optimization.

• Get deeper insights with Google Search Console tie-in.

• Use campaign variables (Campaign URL Builder) to measure advertising 
effectiveness.

Campaign Variable Cheat Sheet:

utm_source = where the advertising will be placed

utm_medium = type of advertising being utilized (display, search, email, etc.)

utm_campaign = a made-up name that will help you recognize the campaign
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Questions?


