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The Iowa Tourism Office annually invests more than $500,000 in its Cooperative Partnership Program.  We negotiate the purchase of large 

advertising buys and then selling that space back to our tourism partners at a cost far cheaper than what they could purchase directly.

In addition, the Cooperative Partnership Program allows the Iowa Tourism Office to diversify its audience and gives the industry a range 

of advertising choices - from group travel to boomer to family -focused publications and niche web sites. The program truly is a public/

private partnership that extends the reach of Iowa’s travel message and gives the tourism industry a chance to be a part of Iowa’s broader 

marketing efforts.

Co-Op Task Force

Thank you to these individuals who volunteered to  

help craft the 2015 Cooperative Partnership Program.

Shannon Espenscheid, Marshalltown CVB

Kathy Fiscus, Council Bluffs CVB

Ellen Gerharz, Creston and Union County Tourism

Matt Kiernan, Prairie Meadows

Jannae Lane, Des Moines CVB

Jennifer Pickar, Cedar Rapids CVB

Print ads for the cooperative partnership program feature 

a high res photo from the partner, website, phone number 

and a reader description.  Digital ads vary based on the 

platform.  In addition, partners have the opportunity to 

proof the ads before they go to print or go live online.   

If you have questions or comments about  

the program, please contact:

Colleen Murphy, Partnerships Manager,  

Iowa Tourism Office

515.725.3089, colleen.murphy@iowa.gov

 

catch these 
unique
to your
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BURLINGTON

From water parks, golfing and gaming
to shopping, dining and live shows, you’ll
discover it all in Burlington. Set your
sights on our scenic parks, amazing
architecture, the mighty Mississippi
and Snake Alley, named the Crookedest
Street in the World. Burlington is bustling
with attractions for all ages!

visitburlingtoniowa.com  |  319.752.6365

BOONE COUNTY

Looking for an outdoor adventure? Boone 
County boasts a variety of ways for you 
to enjoy the outdoors, including the 
famous High Trestle Trail Bridge, Boone 
& Scenic Valley Railroad, Seven Oaks 
Recreation and Ledges State Park. We 
also offer unique dining and shopping to 
round out your getaway. 

booneiowa.us  |  800.266.6312

traveliowa.com

WHEN IT COMES TO GETAWAYS, IOWA FILLS IN THE BLANKS. 

Whatever you want from your getaway, Iowa 

has an escape for you. Visit traveliowa.com to 

discover trip ideas that fit your family perfectly.

ON OUR TRIP TO IOWA, WE  

WERE         BY WHAT  

OUR          FOUND

OKOBOJI
With abundant water recreation activities
like boating, fishing and parasailing,our vast trails system, Arnolds ParkAmusement Park, golf courses, museums, 

shopping, unique dining and more, it’s no wonder we’re called Iowa’s #1 Vacation Destination! Pack your swimsuit 
and sunglasses, because summer isn’t 
summer without a getaway to Okoboji.vacationokoboji.com  |  800.270.2574

MARSHALLTOWN
Try our one-of-a-kind restaurants,boutique shopping and five golf courses.

Explore nature at Grimes Farm. Andwatch art and culture come alive atthe Impressionist Gallery, our sculpturecollection and the many festivals we hold
throughout the year, including the JeanSeberg International Film Festival, LinnCreek Arts Festival and Art Walk.

visitmarshalltown.com  |  800.697.3155

IOWA STATE FAIR
Nothing compares to the Iowa State Fair! 
Our annual August extravaganza features 
the world-famous butter cow, delectable 
foods on a stick, one of the world’s largest livestock shows, jaw-dropping 

entertainment and much more. Featured 
in the New York Times bestseller, 1,000 
Places to See Before You Die. Iowa State 
Fair, August 7-17, 2014, in Des Moines.iowastatefair.org  |  800.545.FAIR

CLEAR LAKE / MASON CITYExperience music history unlike anyother at the Surf Ballroom and MusicMan Square. Then put on your walkingshoes and explore famous Frank LloydWright architecture and magnificent art,
sculptures and gardens. And, of course,
a trip to Clear Lake and Mason City just
wouldn’t be complete without enjoying a
delightful day on Clear Lake.

travelnorthiowa.com  |  800.423.5724

DES MOINES
Catch a blockbuster musical at theCivic Center, one of the top farmers’markets in the nation and a stroll along

the river. Catch the Sculpture Garden,local brews and the rhinos at the zoo.Catch fine dining, a baseball game andhistory that comes to life. Catch a lovefor Des Moines.

catchdesmoines.com  |  800.451.2625

HAMILTON COUNTY
Hamilton County is your haven for rural hospitality. Visit the Blairsburg Opera House, the Swedish Immigrant 

Museum in Stratford and the Antique Car Museum and Uncle Charlie’s Farm 
in Williams. We also have more than 100 barn quilts throughout the county, 

along with quilt shops in Webster City 
and Jewell. Shop, dine and stay in a county known for its charm.

develop.hamiltoncountyiowa.com  |  515.832.9575

DUBUQUE
Dubuque is overflowing with things to see and do. Take a relaxing stroll along the riverwalk or jump aboard an authentic 

paddlewheeler. Traverse the countless trails 
and soak in the expansive views that adorn 
our historic bluffs. Make friends with curious 
critters at a Smithsonian-affiliated museum 
or take in a show, visit an art gallery or experience one-of-a-kind festivals. No matter your particular taste, Dubuque has it!traveldubuque.com  |  800.798.8844



Family Fun
Family Fun magazine provides parents 
with unique ideas and inspiration to 
create unforgettable family moments 
that will last a lifetime. Families will 
be inspired to try new recipes, craft 
projects and vacation ideas.

Circulation: 323,000  
(IA, IL, MN, MO, NE, KS, ND, SD, WI)

Reader Profile:
• Median Age: 38

advertising Opportunities:
• April 2015 Issue
• Free Reader Service Listing 

Placement Cost: 
$1,075

iOwa OutdOORs
The colorful magazine of Iowa’s 
Department of Natural Resources 
effectively reaches outdoor 
enthusiasts across the state and 
includes travel articles in every 
issue. Target your message to 
readers interested in fishing, hunting, 
camping and hiking. Reach Iowans 
who are advocates for the enjoyment 
and protection of the environment.

Circulation: 41,000
(IA) 

Published: six issues per year

Reader Profile: 
• 38% traveled to a new part of  
 the state 
• 58% have visited an outdoor   
 destination

advertising Opportunities: 
• March/April 2015 Issue 

Placement Cost: 
$230

AAA Living
AAA Living is published for 
American Automobile Association 
(AAA) members. It features travel 
stories on the entire United States, 
including Iowa. The 2015 co-op is 
targeted exclusively to Minnesota 
readership.

Circulation:  288,630
(MN)

Published: Four issues per year

Reader Profile:  
• Median age: 53 
• Median household income:   
 $71,200

Advertising Opportunities: 
• March/April 2015 Issue 
• May/June 2015 Issue  
• Free Reader Service Listing 

Placement Cost: 
$1,100

midwest living 

A regional consumer publication 
devoted to the interests, values and 
lifestyles of Midwestern families. 
Provides region-specific information 
to travel attraction and events: food, 
dining and recipes; home decorating, 
building and remodeling; and 
gardening and landscaping.

Circulation: 950,000 
(IA, IL, IN, KS, MI, MN, MO, NE, 
ND, OH, SD, WI)

advertising Opportunities:
• March/April 2015 Issue
• May/June 2015 Issue
• Free Reader Service Listing

Placement Cost: 
$3,700

space is limited—reserve your           space today!

maGaZines



BetteR HOmes and gaRdens and all ReCiPes
Better Homes and Gardens serves readers who embrace the totality of family life. 
Most of BH&G readers travel by car, so editorial emphasizes destinations within 
specific geographic regions that can be reached in one day of driving or less.  All 
Recipes reaches active women who are family-focused and decision makers. 
Fueled by the #1 food brand for web and mobile, Allrecipes magazine energizes its 
readers to succeed with all their cooking aspirations and connects them to their 
greatest source of inspirations, other home cooks.

tHe iOwan
This high-quality magazine features 
beautiful photography of Iowa scenes 
and articles about our way of life. 
The Iowan is a favorite advertising 
vehicle for Iowa tourism attractions 
because of its loyal and active 
readership.

Circulation:  18,741
(IA) 

Published: six issues per year

Reader Profile:
• Mature, highly educated readership  
 with a median income of $50,000

advertising Opportunities:
• March/April 2015 issue
• Free online ad with  
 downloadable links

Placement Cost:
$200

BetteR HOmes  
and gaRdens

Circulation: 1,443,900 
(IA, IL, MN, MO, NE, KS,  
ND, SD, WI)

Reader Profile:
• Median Age: 49
• Median Household Income: $63,524

advertising Opportunities 
(This is for both Better Homes  
and All Recipes)
• April 2015 Issue
• Same artwork used for both   
 publications
• Artwork will have a culinary  
 theme and partners images and  
 copy should follow this theme 

• Free Reader Service Listing

Placement Cost:

$4,350

all ReCiPes

Circulation: 189,000 
(IA, IL, MN, MO, NE, KS, ND, SD, WI)

tHe gROuP tRavel leadeR
The Group Travel Leader is read by 
group tour planners who plan trips 
for senior clubs and organizations. 
It includes news about the travel 
industry and destination features.

Circulation:  20,020
(NATIONAL) 

Published: monthly

Reader Profile:
• Reaches circulation base of   
 qualified readers throughout the  
 group travel industry
• Strong reach in Midwest region

advertising Opportunities
• April 2015 Issue
• Free one year free web link on   
 “Partner’s Links” page
• Free leads through “Trip Search”  
 lead gen program

Placement Cost:
$325

maGaZines

space is limited—reserve your           space today!

   Big  
magazines
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Des Moines  
RegisteR

Des Moines Register Media is a 
innovative multi-platform, news and 
information and advanced marketing 
services company reaching more 
than 500,000 actively engaged 
consumers every week. 

Circulation: 500,000 ads 
viewed by online readers for 
two months 

Advertising opportunities: 
• Each ad will be interactive 
 allowing readers the option to 
 rollover the ad 
• Readers will be able to go to any  
 of the partners’ websites
• Partners may select either   
 March/April or May/June

Placement Cost: 
$500

Kansas City star

The Kansas City Star is Missouri’s 
source for the latest breaking local 
news, sports, weather, business, 
jobs, real estate, shopping, health, 
travel, entertainment, and more. 

Circulation: 500,000 ads 
viewed by online readers for 
two months 

advertising Opportunities:  
• Partners will be mentioned on   
 the front side of an ad 
• Each ad will be interactive   
 allowing readers the option to   
 rollover the ad 
• Readers will be able to go to any  
 of the partners’ websites
• Ads will run in March/April

Placement Cost: 
$600

Minneapolis Tribune

Minneapolis Tribune is the #1 
website in Minnesota- reaching 7 
million unique visitors monthly. 

Circulation: 300,000 
impressions on startribune.com 
for two months 

advertising opportunities:  
• Side-kick ads 
• Upon rollover, the ad expands to  
 a unit that shoves the home   
 pages aside and occupies the   
 entire space 
• Readers will be able to go to any  
 of the partners’ websites 
• Ads will run in May/June

placement Cost: 
$600

Spotify

Spotify is a music management 
platform with a deep social media 
experience that allows listeners to 
share playlists on Facebook

Advertising opportunities: 
• Impressions will target women  
 25-54 in our target areas 
• 199,045 banner ad impressions 
• 157,828 audio impressions 
 (audio ads on Spotify cannot  
 be skipped)
• Ads will link to a special feature  
 page on traveliowa.com that will  
 highlight the co-op partners
• Ads will run March/April. 
 
placement Cost: 
$3,000

space is limited—reserve your           space today!

diGital



TripAdvisor

Advertising opportunities:

• Banner ads on the Iowa content  
 pages of TripAdvisor and links to  
 each partners’ website 
• Results will be monitored and   
 reported monthly 
• Each partner will receive   
 147,059 impressions 
• The Iowa Tourism Office will   
 work with the partners to design  
 3 ads to represent the partner 
 and tourism office. 
• Ads will link to the  
 partners website 
• Ads will run April/May

placement Cost: 
$2,000

Madden Media - SeM

advertising Opportunities:  
• Google Ad words 
• Cost per click .64 cents per click  
 and a minimum of 1500 clicks 
• One on one work with Madden 
 Media to analyze the partners 
 website and made keywords and  
 ad copy recommendations
• Must make a minimum   
 commitment of 4 months
• Must add the Travel Iowa logo  
 and link to your landing page 
• Previous partners may begin   
 as early as July 1, 2014,  
 New partners can go live as   
 early as July 1, 2014 if sign-up  
 occurs by June 19, 2014

Placement Cost: 
Bronze, 391 clicks, $250 per month

Silver, 781 clicks, $500 per month

Gold, 1,172 clicks, $750 per month

Platinum, 1,563 clicks, $1,000 per month

“ They have been amazing  
To work wiTh.  beyond  
jusT The clicks, iT is kind  
of like a masTer class  
in sem.  very happy! ”  

Kevin Hougham 
Sky Tours Zipline on Madden Media

space is limited—reserve your           space today!

diGital



attRaCt tRaveleRs tO yOuR Business By 
PlaCing an ad in tHe iOwa tRavel guide!

• The Iowa Travel Guide comes in both printed and electronic versions,  
 giving travelers more ways to explore Iowa.
• The printed Iowa Travel Guide is available at no charge to travelers to   
 request it by phone, online or at 19 Welcome Centers across Iowa that  
 serve more than 500,000 travelers each year.
• In 2014, the Iowa Tourism Office will distribute 125,000 printed Travel 
 Guides and see 30,000 online downloads of its digital version. These requests  
 are qualified leads from those considering or planning to travel Iowa.
• The Digital Iowa Travel Guide is a virtual magazine at traveliowa.com,  
 with direct links from your ad to your website.
• The Iowa Travel Guide is supported through a multi-media campaign.

1/6 page vertical: $900
1/3 page square: $1,800
1/2 page horizontal: $2,650

Full page: $5,250
Inside front or back full page: $7,500
Photo (only with ad purchse): $300

in iowa’s premier 
travel publication 

Get your destination photo-ready!

an excitinG advertisinG opportunity

Use your smartphone to download 

the Iowa Wine & Beer app.

iowawineandbeer.com

I
O

W
A

 
T

R
A

V
E

L
 

G
U

I
D

E

AND
.COM

The Railroad Museum – Sioux City, Sioux City

� e former Milwaukee Railroad complex now houses one of 

Iowa’s best collections of steam-era railroad buildings. Special 

events during the year include National Train Day, the Rock n 

Rail Music Festival and Halloween at the Roundhouse.

Manning Hausbarn – Heritage Park, Manning

An authentic German Hausbarn, built in 1660 in Schleswig-

Holstein, Germany, and reconstructed in 1999.

Johnny Carson Birthplace, Corning

Entertainment legend Johnny Carson’s birthplace home has been 

restored to its 1925 look (the year Johnny was born), complete 

with period pieces. Visitors can watch some of this best moments 

or one of his shows.

Historic Park Inn Hotel, Mason City

� is hotel in downtown Mason City is the only one of six hotel 

designed by Frank Lloyd Wright that remains. � e Prairie School 

style building with large ribbons of windows and wide overhangs 

opened for business in 1910. A multi-million dollar renovation 

completed in 2011 turned it into a boutique hotel.

Raccoon River Valley Trail Loop, Perry

A 33-mile extension to this popular trail opened in June 2013, 

completing an 89-mile paved trail running through 14 Iowa 

communities and three counties. � e 72-mile loop portion of the 

trail is considered the longest paved loop trail in the country.

Plan your trip to these attractions at www.traveliowa.com. 

American Gothic House and Visitors Center, Eldon

2013 Iowa Tourism Award winner for outstanding tourism 

experience. Visitors can use costumes from the Visitors Center to 

create their own version of Grant Wood’s famous painting in front 

of the house that inspired it. 

Heartland Acres Agribition Center, Independence

� e 16-acre campus is an exhibition of agriculture’s past, present 

and future. Exhibits include seasonal livestock, renewable energy, 

farm machinery, classic cars and other items.

Wickiup Hill Learning Center, Toddville

New exhibits are designed around a story of two kids who follow 

a magical dragon� y on a learning adventure that includes Native 

American history, watersheds and nature. 

Family Museum, Bettendorf

Youngsters ages 8 and under can operate a crane, explore Quad 

Cities’ bridges, interact with a 28-foot waterplay table that 

resembles an actual stretch of the Mississippi River or climb, 

slide down, swing across and slither around the new outdoor 

playground.

Fairfi eld Arts and Convention Center, Fairfi eld

Diverse season of entertainment includes comedy, theater, music 

and dance performances. � e building is home to the Stephen 

Sondheim Center for the Performing Arts, the � rst building in the 

country to be named for the celebrated composer. 

RAISE A GLASS AND TOAST the perfect road trip. 

Enjoy comfortable settings as you sample Iowa’s fine 

wines and handcrafted beers. Make plans to explore the 

wineries and breweries of Iowa today.
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PRAIRIE CROSSING VINEYARD & WINERY
31506 Pioneer Trl. 
712.487.3812 prairiecrossingwine.com
info@prairiecrossingwine.com
Friendly wine experience paired with panoramic 
views of the vineyard and countryside. Sample 
wines and have a picnic on the covered patio.  

UNDERWOOD

IOWA WELCOME CENTER
I-80 Eastbound, Exit 17 
712.566.2905 
tourism@iowa.gov
An Iowa Welcome Center providing personal 
assistance to visitors to Iowa.  

WALNUT   
Antiques and gift shops in 1900s storefronts line 
the cobblestone streets in Iowa’s Antique City.  
Most stores are open daily. Enjoy the bakery, 
eateries and quilting stores. Special events include 
the Father’s Day Amvet Antique Show, Antique 
City Car Show in August, and the Christmas  
Walk on Thanksgiving weekend. 712.784.2100  
walnutiowa.org

MONROE #8 ONE-ROOM 
COUNTRY SCHOOLHOUSE
610 Highland St. 
712.784.2100 
nnasmith@walnutel.net
Memorial Day-Labor Day
One-room country schoolhouse restored to  
1920s era.  

WALNUT CREEK HISTORICAL MUSEUM
304 Antique City Dr. 
712.784.2100 walnutiowa.org
citywaln@walnutel.net
Memorial Day-Labor Day
Discover the area’s German heritage and farming 
history in this former Masonic Lodge with Masonic 
emblems in the original tin ceiling.  

WOODBINE   

ARTISAN STUDIO & GALLERY
509 Walker St. 
712.592.1719 woodbineartisan.com
info@woodbineartisan.com
A fine arts gallery and glassblowing/ceramics 
studio tucked into the Loess Hills. Regular events 
and exhibits. Call to schedule a tour or studio 
demonstration.  

BLACKBIRD BEND CASINO
1 Blackbird Bend Blvd. 
712.423.9646 500nations.com/casinos/
iaCasinoOmaha.asp
kurt.schmidt@blackbirdbendcasino.org
30,000-square-foot casino with 400 slots, eight 
table games.  

KIWANIS MUSEUM COMPLEX
203 N 12th St. 
712.433.1259 
jmvirtue@longlines.com
Memorial Day-Labor Day
C&NW Railroad depot with more than 800 items 
of railroad memorabilia. Country school restored to 
the 1900s period with historical  
school items. Additional buildings on site.  

LEWIS & CLARK KEELBOAT DISPLAY
Hwy. 175 W, Lewis & Clark State Park
712.423.2829 exploreiowaparks.com
jeff.poen@dnr.iowa.gov
Full-size replica of Lewis & Clark Expedition 
keelboat.  

MONONA COUNTY ARBORETUM
318 E Iowa Ave. 
712.433.2400  
mononacountyconservation.com
mccb@longlines.com
More than 300 trees and shrubs representing  
75 species. Windbreak designs, mixed-grass 
and short-grass prairies, wildlife habitat display. 
Conservation center offers indoor displays.  

MONONA COUNTY  
HISTORICAL MUSEUM
47 12th St. 
712.433.1661 
jrobbins@longlines.com
Memorial Day-Labor Day
Lewis & Clark and Eskimo Pie displays, farm 
equipment and barbed wire collection. Turn-of-the-
century kitchen, bedroom and parlor. Agriculture 
building with farm antiques.  

PANORA   

GUTHRIE COUNTY  
HISTORICAL VILLAGE
206 W South St. 
641.755.2989 panora.org/museum
gchv@netins.net
May-Mid October
Complex includes 1851 log house, one-room 
school, 1913 church, implement exhibit hall, 
newspaper office, antique exhibit hall, law office 
and original Panora Depot with Milwaukee 
caboose.   

PISGAH

LOESS HILLS STATE FOREST  
VISITOR CENTER
206 Polk St. 
712.456.2924 iowadnr.gov/Destinations/
StateForests/LoessHillsStateForest.aspx
loesshills_forest@dnr.iowa.gov
Displays, diorama and murals showing the 
formation and landscapes of the Loess Hills. 
State forest property areas to explore. Art exhibits 
depicting the Loess Hills.  

RODNEY  

SHELBY 

SOLDIER
(see Moorhead)

STUART   

DALE VALLEY VINEYARD & WINERY
3097 285th St. 
515.523.2199 dalevalleyvineyard.com
dalevalleywine@earthlink.net
April-December
Tasting room and gift shop in turn-of-the-century 
one-room schoolhouse. Spacious covered deck 
overlooks scenery that inspired Grant Wood.  
Live music most Saturdays, May-October.  

RACCOON RIDGE 3D ARCHERY
3281 298th Ln. 
515.523.1351 3darchery.com
mail@3darchery.com
71 life-size targets in a natural wooded setting. 
Flower gardens and scenic wooded trails.  
Enjoy entertainment at the new Raccoon  
Ridge Music Hall.  

TEMPLETON 
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Loess Hills Vineyard & Winery, Crescent

Image © 2011 Kenneth G. West Jr., all rights reserved, www.ioscapes.com
National Scenic Byway, Loess Hills, visitloesshills.org

Visit the Union Paci� c Railroad Museum to 
experience “Building America,” an immersive 
exhibit featuring video-game technology; relive 
the height of passenger rail travel; and learn 
how Union Paci� c and America’s progress have 
been inextricably linked for more than 150 years.

200 Pearl Street  •  Council Blu� s, IA 51503 
Open Tuesday through Saturday, 10 a.m. – 4 p.m.  •  Free Admission
(712) 329-8307  •  www.uprrmuseum.org

UNION PACIFIC RAILROAD MUSEUM

For more information: 
www.visitloesshills.org
(888) 623-4232
Image © 2011 Kenneth G. West Jr., 
all rights reserved, www.ioscapes.com

Loess Hills
National

Scenic Byway

 Hotels/Motels/Resorts 
 Bed &Breakfast Inns 
 Campgrounds
 Main Street Iowa Community
 Great Places

 Admission Fee
 ADA Accessible
 Groups Welcome

The Iowa Travel Guide has over 100 color photos to inspire
travelers. This gives your business the opportunity to be seen
as one of Iowa’s featured destinations. Simply purchase a spot
and provide us with a photo.

• Photos must be a minimum of 8 inches wide at 300 dpi
• Image will be used in the destination’s travel region
• The name of the location, website and a photographer credit will be  
 listed with each photo
• The photo and website will be live links in the Digital Iowa Travel Guide  
 to take the user directly to your website
• The Iowa Tourism Office reserves the right to decline the usage of any  
 photo based on photo quality, content or geographic diversity

ReseRve yOuR sPaCe By

sePtemBeR 30st
(artwork due 11/3)

tRavel guide COst


